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Linkedin can be a problematic tool to navigate and get the right sections and 
words. Add 660+ million members, and trying to highlight your specific skill and 
talents becomes even more challenging. If it were not for your assistance, I think 
I would have been flying blind. But you're an expert in the workings and metrics 
of LinkedIn. Through your trustworthy help and advice, I built a profile that stood 
out and helped me land my dream job. You enabled me to write a LinkedIn 
profile that attracted the right recruiters, used appropriate keywords, and 
represented me in the best light possible. Thank you! 

- C. Goudreau 
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How We See LinkedIn
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What It Really Looks Like
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Writing Your Story
• The Opening Chapter

• The Details

• The Wrap-up 

• Internal Design

• Research



The Opening Chapter
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The Hook
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Visuals
For You: Employers/recruiters want to see a photo 
of you, not your pets, your surroundings, your 
significant other, your family, or your comic 
moments.

For the Background: Use a creative image.
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An Excellent Background 
Image
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Have a Keyword Loaded 
Headline
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How to Test Keywords 
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How to Test Keywords 
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The Details
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Your Summary Bio

The Summary Bio summarizes your career. Don’t 
make the mistake of leaving this blank. This is your 
opportunity to describe your career in your own 
words, setting the context for your profile. Make 
sure to weave in the keywords you feel are 
necessary. 
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Have a Detailed Narrative of Your Job Duties 
and Accomplishments

• People need to know what you have done.

• Lack of a narrative sends the wrong message.

• Lost opportunity for populating keywords.

Your Professional Experiences
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Projects

Build a List of Projects You Have Done
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Skills

Build a List of Your Skills
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Education
Build a Detailed Education Picture

• Colleges

• Courses

• Non-Credit Education

• Certifications



The Wrap-up
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Magazines, BLOGs, 
Presentations
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Magazines, BLOGs, 
Presentations
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Organizations You Belong To
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Groups, Schools, Companies, 
Influencers You Follow
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Honors and Awards
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Languages
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Volunteer Experiences and 
Causes
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Articles and Posts
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Articles and Posts
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Articles and Posts
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Recommendations
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Your Network

You Need To Build 500+ Connections



Some Interesting Statistics
• 54% of profiles had < 500 connections 

• 27% of profiles had between 500-999 connections

• 12% of profiles had between 1000-1999 
connections

• 3% of profiles had between 2,000-2,999 
connections

• 4% of profiles had 3,000+ connections



Creating Links

• your custom URL 

• yours, or some other 
website(s)

• your contact e-mail



Links
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Links
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The Internal Design
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You Are What People Read

• Use a consistent writing style and eliminate 
grammatical, spelling, and punctuation errors.

• Avoid ugly formatting: needs to be professional, 
clean, and attractive.

Writing Style and Formatting



Research
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Jobs



Job Postings Are an Excellent 
Source of Keywords
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Writing Your Story - Conclusion

• The Opening Chapter

• The Details

• The Wrap-up 

• Internal Design

• Research


